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kids’ health links

upedio

umind

THE CANADIAN
child life institute



brand logos

A healthy space
for kids & teens
fo connect

Un réseau sécuritaire
pour toi et
tes amis
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brand language

Just as with logos, colours and images, we can strengthen

our brand by being consistent in how we write the name of

our initiatives. Our goal is o reinforce the initial ‘U’ (for

'You') as a consistent element. Here are some simple

guidelines:

1. Don’'t use bold or italic styling in text.

2. Don’t shorten names (e.g. Upop)

3. Don't use all upper case letters. Instead, use regular
sentence case. For example...

e Our goal with Upopolis is to help....
e Upediais a central hub for Child Life knowledge...

 Teenagers will find Umind to be an effective....



If you require any additional brand assets or have questions, please contact:



mailto:hi@pauljoyce.com

